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ARCHIVE

After taking a photo of the garment in the As of Nu bag, carefully
remove the stickers (these are adhesive and reusable) and place
them on a trend tracking sheet. These sheets can be found on the
next page of this workbook.

Go to www.asofnu.com to upload your trend tracking data,
photos, and webshop screenshots. A more in-depth explanation of
how to do so can be found on the website.

Repeat all the previously mentioned steps for all the garments that
you have selected.

Once you have completed this, your research has become part of
As of Nu database. The database works according to a reciprocal
process. Every time a user adds their information, the shared

knowledge and insights regarding the distribution of the new will

grow.
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LABEL EXPLANATION

As of Nu Code:
Your initials followed by the item number. For instance: KSO1
Karmen Samson, followed by the first item documented.

Brand:
The name of the brand, chain, store, or place you brought this
particular item.

Colour:
Name the color(s)

Description:
Type of garment. A pair of trousers, shirt, skirt, dress, etc.

Date:
Moment of documenting and conduction this research

Material:
Composition of the fabric or description. This you can find on the
label sewn on the left inside the garment.

Owner:
Your first and last name.

Purchase Date:

The moment when you obtained this garment (bought, received as
a gift or borrowed). Try to be as precise as possible. Otherwise, the
year would also be sufficient.

USER MANUAL
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TRACK

Date of research:

Webshop used:

Number of found items:

TREND TRACKING



Date of research:

Webshop used:

Number of found items:

TREND TRACKING
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After completing all of the steps, please have a look at the
As of NO manifesto. You can find a couple of manifesto
pamphlets in the documents enclosed envelope. In the
upcoming week, give a manifesto to someone you think
would like to participate in this research, a random person,
or leave it in a public space. By doing so, you are taking part
in the distribution of this alternative way of perceiving the
new within fashion.

MANIFESTO
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Explore alternative
narratives within the
hierarchical distribution
of the new - Demystity
the creation of the
desired new - Dissolve
boundaries between the
old and the new

MANIFESTO
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Turn a monologue to

a dialogue - Instead

of focusing on a

mass, focus on the
human perspective
Democratize the
system of trend logic
through the inclusion of
the consumer - Praise
slowness and consumer
awareness

MANIFESTO 21
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Self-reflect on

the now, in order

to claim your
agency - Embodied
experiences of the
old will qguestion the
value of the new
Encourage intrinsic
desires, not
influenced desires

MANIFESTO
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Thank you for supporting As of NU by participating in this
research and sharing your data and insights. Without your
help and contribution As of NO would not be able to operate.
Your input is highly valued and will be treated with care
and caution. Whenever you have questions regarding your
data handling, As of NU is always available to answer your
guestions. Please see the contact information enclosed to
get in touch.

The As of NU Research Kit was made possible by the support
of Gelderland Valoriseert.

Special thanks to Cily Smulders and Bart Huydts of the
ArtEZ Art Business Centre and Saskia Eijkelhof and Rob
Groenendaal of Mercator Launch. Thank you all for your
trust, guidance, and belief in As of Na.
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www.asofnu.com
info.asofnu@gmail.com

instagram.com/asofnu
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